Market: Det-rir

Froiect: Addingian Comers.

Bate sales sianted: Movember 2003
Sales through Febroary 2005 =0
Total anits plasmedt 2240

Wmit sam: 1205 ra 1.35] squans feel
Price range: 5148,900 te 552,500
Bailder Moveloper: barkoeHunthy
Homes, Wes1 Bloomfield, Mich.
lrchitect: Dominick Tringall Assaci-
ates, Bloomrdeid kills, Mick,
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UNCUON GUNDGS

Unigue building configuration appeals to wide range of buyers.

G IVE PEOPLE WHAT THEY WANT AND THEY'LL BArY
it. hanhoe-Huntley Homes in Wese Bloom-
fw|:|, ."L[L-L'h.. Imstemed to what s customers sand l|r|.-.r
wanted and came up with & concept that's produced
the company’s faseest-selling pooject in metro De-
troie—Addimgron Corners.

“We feel very good about 4" savs co-owner Gary
Shapiro. “We're offering

Hi‘:ll.'ll:”li?lﬁ TH A EIH.' ]um L
We're opening two fore
af these mghe now™
What Ivanhoe-Hune-
ley is offering s suburban
mnfill thar enalles Lru:.l:u
o cwn a home thar's close
o wiork, shopping, family
and places of worship,
The z228-unit condo- e et
minium project s

—

“It's highly unusual for multfamily housing not to
harve seacked uni:rh,'."it'uqnin:l -.'|:n-:."]':v1,::r:.-'rm: freels :hc:l.'
liarve private, inchvidual hormes ™

Addingten Corners i comvenient to awide array of
services: Ressdents canwalk toa neighborhood center
with a coffee shop and other restaurants, and a school
5 pearby Desgned to be pedestrian-fmendly with

sidewalks throughour, the development also
has parks, bas, and a poal.

Wi e h!r.'mlint; the old with the new®
Shapiro save, “and getting back to that small-
terwn feel.”

T that end, be says, the marketing for the
commuanity  bas !.ITEI:LL'IJ a broad group uf
prospoctnae |:||.r_g.'|::r.'|. Direct m.:.rl-ccring was wsed
to entice renters, and the project was cross-sald
at other Ivanhoe-Huntley communities,

"There are sther communaties that are age-
restricted” Shapiro savs, “[but] weve found

arranged on 20 scres
i p2-uinit buildings,
Eaxch unit has a mirage
artached oo i, and no anics
are om top of onc another,

that cveryone basically wants to live around
Everyang elie . Wie've |J|:|:r|..'.-|:|.|i.|1.g a third of the
uEIkE ar |:l:||.|.'|] ratei. The price poing is attractive
ro acerve acales, young professionals, and famid-

Four of the units in cach build- |
img are carriage unies above the
parages, and another four have '
firse-Floaor master suives with an-
other bedroom and bath up- L

Kics just starting off.”
== NignP.

stalrs, which have sold well with
active adult buyers. The remain-
IILE E-IJI.I.T I.'IIIJ‘!E- it [I'JLIil'i’LII:I.I]
eovanthouse configurations.
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